
Memefest
Radical Intimacies: Dialogue in our times
We are all so sheltered, constantly complaining about how the society we live 
in is changing or how it could be better. We always seem to be comparing the 
past with the present, talking bout how kids use to play in the streets “back 
in the day” and now they are all using iPhones and iPads. Is it because we 
have become too jaded and bored with our lives that we turn to negativity and 
complaining? 

I spent six weeks in Bosnia last year; at the time I was there it became the 
poorest country in Europe. People relied heavily on their crops to feed them 
because buying food was way too expensive, the unemployment level was 
at its lowest and people who did have jobs rarely, if ever, received their pay 
on time. Yet people there still had a positive outlook on life and still hope that 
one-day things will get better. When you learn what life is like for most of 
these people it makes you so appreciative of everything you have and. It’s 
funny coming back home to Melbourne where people complain about how 
bad Australia is because “smokes are too expensive”. 

For my Memefest design, my aim is not to tell people that their issues are not 
relevant, because all of our problems are our own and they matter to us. But 
I do want to remind people that maybe things aren’t so bad. Remind them to 
look at what is actually happening in the world and let them know how lucky 
they are to have a shelter, good health, food and love and not everyone has 
that privilege.

Advertising has become a part of our lives, it’s not subtle, it glares down 
on us from billboards and butts into our lives. We have learned to block out 
advertising and information, whether it’s a good message or a bad one we 
generally don’t care anymore. When something strives to get our attention it 
becomes boring to us and we simply ignore it. 

Art can make people really stop and look. It can make the viewer think about 
the message that’s trying to be conveyed. It’s not supposed to look good, it’s 
suppose make you feel something, trigger ones emotions. It can be very much 
appreciated. Melbourne has a very artistic culture, here people welcome and 
embrace all things art. I feel like if I just make a simple poster and stick it onto 
a bus stop, people wont ‘really’ look, they will just think someone is trying to 
sell them a product and move will ignore it. 

E l a  A l i s p a h i c



Many believe that street art rebels against authority, but I believe it’s trying to 
communicate to society. It’s something that’s not in your face and that’s trying 
to compete against everything else around it. It’s a form of art that you have to 
look for, sometimes you don’t even look for it just finds you and when it does 
you take time to observe it and really think about the message it’s trying to tell. 

I feel we lack optimism in today’s society because we are so scared of 
tomorrow. Fear is a strong emotion and if one taps into it, it’s easy to manipulate 
someone. The media spreads a very negative message to its audience, it 
builds up fear so it can have a sense of control over us. Telling us about war, 
death and drugs, when in reality it’s really not that bad. Most of us have a roof 
over our head; we have health care, jobs to sustain our lives and family’s to 
come home to. 

By using newspaper articles to spray paint positive messages on it, I’m 
showing the viewer that the newspaper is just paper, you shouldn’t allow it to 
have control over you and affect your life so much. Yes it’s good to know the 
news and know what’s happening in our world today but you shouldn’t let it 
control you. 
Putting a message like “you’re doing better than you think” on the stock 
exchange page, I feel like it will give the viewer a sense of comfort. People 
who generally read the stock exchange are not fond of street art, by seeing 
that a street artist is trying to communicate to them a positive message and 
not just vandalising something that is very important to them will trigger a 
positive emotion for them. It becomes a clash of audience, an artist telling a 
businessman to relax. 

These posters will be placed in busy lane ways around Melbourne. Street 
art is very urban and I want it to fit into the urban surroundings, it will also be 
exposed to all sorts of different people that walk through theses alleyways. The 
posters will not be screaming for attention, if they were they would not work, 
people will simply just ignore them and the dialogue will fail. It’s something 
that can only be seen if the viewer finds it or if it finds the viewer. When 
the viewer finds it the message will become a lot more intimate, like it’s only 
been communicated to you alone because you found it and not everyone else 
around you is aware of it. This might make the viewer stop and look at it, think 
about the message being communicated.














